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= M|CH(generation)oi] CH&t CHFSH o|0O]
= Kertzer (1983)
= FE NES LIEUH= 80 ( -XHAXMICH)
= IIEZMO ML (PFBI2E- H|0[H| R, MZA|CH)
= 2| T2 X 2f M|CH (’Si'—j MICH, == M[CH)
= AAHQI AD|E S22 #E56H= MIEH (4T9MICH, IMFAICH)
= Kertzer, D. I. (1983). Generation as a sociological problem. Annual Review of Sociology 9, 125-149.
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= M|CHO| CHet =2 27| M7=
= Ortegay Gasset (1933)
= MCHE GANIM OHFY 383t IHE

= 2P MoiE Aol DR2] (F (mission)E 2.
» Ortegay Gasset, J. (1933). The Modern Theme, NY: Norton

= Manheim (1952)
= MOH 2H= 42 52 S 22| Y=
A

» Fresh contact: AFS|2AI210| A0l
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* Manheim, K. (1952).
University Press.

= Ryder (1965)
= Q1Y AT EO| CHstof =2

= ARIE RIIHYU ZENZ Q4 - Ate| FEH I FSE S
= AfRlEtE RIIMIE Yok SRS HRZM HEISES 214

= Ryder, N. B. (1965). The cohort as
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a concept in the study of social change. American Sociological Review 30(6), 843-
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= Generational Cohort

= MO{ZD| THA (life stages)
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Lost Generation | Baby Boomers Gen Y, Millennials
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Se|Li2te] MCH (20214 128 717, 72152 s, WHorHL)
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= H[O|H|FRH (1955~1963H-d, 58~66A), 7,152,223 1,

= MSHE (51~69AM), 14,864,747 4, 28.8%

= 86M|CH (1964~1970HXM, 51~57A), 6,055,948 F, 11.7%

= XMICH (1971~1974EA, 47~50A]), 3,564,149 M, 6.9%

= NAMICH (1975~1987AM 34~46M)), 9,662,829 F, 18.7%

= UL (1988~2000'H4, 21~334), 8,696,400 E, 16.8%

= AYL|HE (1980~1995FHM 26~41A]), 11,930,540 F, 23.1%
= ZAMIEH (1996~2003'A%4M, 18~25A|), 4,790,423 E, 9.3%

= 0|71~ 51,638,809 I
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Generation 'Y

Echo Boomer
TechSavvy

Easy Life Generation
iGeneration

Internet Generation

Digital Native



zel|L|E Monel 22N =8

52 DEAE
» HOMCHRF H|wE I 22 AZ =2 EAl (DeVaney, 2015; Mottola & Gary 2014)

= DeVaney, S. A. (2015). Understanding the millennial generation. Journal of Financial Service Professionals, 11-14.

» Mottola., & Gary R. (2014). The Financial Capability of Young Adults-A Generational View. Insights: Financial Capability. Washington,
D.C.: FINRA Investor Education Foundation.

» M2 HEL|AHIO|M J|= &8 (Schmidt et al,, 2011)
= Schmidt, C, E., Moller, J, & Schmidt, K. ANAESTHES/ST, 60(6), 517

" @2l 20 gy= 7h (Zhu & Joo, 2021)
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= 287, 578, T, T8 (Regine, 2011; O|4t&, ¢t@l=s, 2020)
» Reging, K. (2011). Generation Y Consumer Choice for Organic Foods. Journal of Global Business Management, 7.1 ,1-13
= Olah®, 2F0l=. (2018). THAEZHEO| LIEHE LG MEHe| &4 B, &2/AEE/0/4 E27 19, No.55, 59-68.
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= JpMdH|, Lite| 32t AFX|ot 2t Aot siE (2 H2f, 2018)
= ZHZ} (2018). ZY|L|E MCHe| AH| 7 |RIEZ 20otE IHM H|2tD| 9171, st=2Ai=tntals| stz =2 F, 115-116.

" AV IS eH0ITME EfRlS 118, g1t EFIE SA| (F+T, 2rEet, 2020
= b

- I
= Y= EE42H2020). EELE MTHe| 2 8ESUHM AFEX B A VX2 =& SHL =, ot C|Xtels



2L E MICHe] =8

LD M|CH(2KH|O[H| £, 1964~1974H°H)2}
MR =20 Lot Bl = FAL

XEZ0| CFE MCHELC} 0= G E UOLY
o= To|L{E2 2X[H||0| 0| 2 Hf H| wled [ X}
E4 =01 XI0|Z EO[X| Bi=2.
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= ZAFEA] 2L ZAM|CH (1988~1998
27~31A|), 2XHH|O|H|EH (1964~1974
45~55X))

=X:Zhu, J., & Joo, S. (2021). Intergenerational
comparison of successful aging perception,
lifestyle, and self-esteem. Journal of
Intergenerational Relationships, 19(1), 92-108
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Table 4. Differences in successful aging perception between generations.

Millennials (N = 316) Second Baby Boomers (N = 319)

Successful Aging Construct Mean SD Mean SD t
Personal Growth 331 49 317 43 3.41%
Social and Psychological Well-being 3.3 A 3.07 .36 1.83
Ease of Daily Life 357 39 360 30 -1.16
Total 3.29 37 3.24 32 1.69

Note: **p <.01

Table 5. Differences in lifestyle clusters between generations.

Millennials Second Wave Baby Boomers Total
Clusters N % N % N % x2 — value
Pragmatics 84 26.6 162 50.8 246 387 43.69
Innovators 96 304 48 15.0 144 227 FHHE
Experiencers 136 43.1 109 34.2 245 386
Total 316 100 319 100 635 100
Note: ***p <.001
Table 6. Differences in Self-Esteem between Generations.
Millennials (N = 316) Second Wave Baby Boomers (N = 319)
Variable Mean sD Mean SD t
Self-Esteem 2.80 A7 276 38 1.16
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CHEO 2 S ol Bix}
2= 0f| THSHO) RS,

= 20179 XRAF A 2L

A M|CH 20CH (1988 0O YIRS 515% 380% 363% 368% 366%
2 =) et 485% 620% 637% 632%  634%
N N DEESHX| QS 45%  57%  30%  6.6% 9.7%
BT 18%"%%¢ =3It L 67.7% 708% 716% 679% 701%
(2012) FLN S AMEH| oS o R 12 o = 1% -9.03
O}L,E,U%P ﬁj}g He:'%h;i 0_14?; 7i'f’/ / OpES 278% 234% 25.4% 255%  20.1%
M A 13(3), OEESIX| S 11.9%  13.0% 7.0% 85%  185%
ol 69.4% 71.4% 697% 679% 615% 1557*
=Sl 187% 156% 234% 236% 20.0%
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vach  Ndet et O gy

(N=134) (N=192) (N=201) (N=106) (N=134) o
TN L S AHSHY Z0l| CHSE MIC |:|
— 1 T o= —/ [ =
sz,_7?_;|_—r,_ AH /-(-/Lé,l;(_-llqﬂ 2_777 75(3)’ 1- B 1 SAEH| 290.11 597.77 293.34 582.38 E28.67 28109 | 1879+
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(@) AN
(B 4) S M SR 129 (2 Y wEEE 159 22 %) » 287|=2 T
L7 W 20t} 30t 40t} 50t 60Tl A
1) L9204 5.3 14 9.6 127 | 196 9.7 = 201 8L.; _;F_M'
2) A3 o] 43 dyu 0.5 14 0.5 4.9 2.9 2.0
3) <IEl W7 6.3 26.0 43.1 45.1 55.0 35.1 - %x_l jx_i'lohj __,L%§-| 'IC'DI'
4) 20lEZ §f (261 97) 879 | T2 | 469 | 313 | 25 | 5.1 3 A0 aFSE odadr
AVFEE o) & = 00 00 995 98.0 94.3 98.4 pe— © == =
(F 7) gy mE3 Al B 2 AL (N(%))
201 309 10 501 601 AA ¥/ F
s @A Ares, 141(68.1) | 127(61.1) | 92(44.0) | 60(29.4) | 51(24.4) |471(45.4)
=
B9 e Al Sloy
;1»: ae e gy | 280135 | 35(16.8) | 40019.1) | 39(18.1) | 3918.T) | 18117.5) | 134.99
A Ao k. 38(18.4) | 46(22.1) | 77(36.8) | 105(51.5) | 119(56.9) | 385(37.1)

9 & 357
de29] HE H=G-350) | on 47m) | 24.280) | 22.46(2) | 22.65(2) | 21.96(a)| 23.36 | 1617
(Scheffe)
s5k5 Al&o A = b2
FFALAE (THARAD) | 5010 | 5.080) | 465() | 451) | 4.30@ | 475 | 16.20"
(Scheffe)

" p(.001, ** p(.01, " p(.05
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20195E ZAMERA| He|L|HAM|CH
(1988~1998HAH 21~314|)

=M A0 K, 129](2020). TS AM(CHRF X
MICH, 86MICHL| 28HE ERAS. Financial Planning
Review 13(2), 1-32.
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2471342 XA 171 1108 380 (2.'121(’)
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66 209)
195(61.7)
55(17.4)
203(64.2)
92(29.1)
21(6.6)
114(36.1)
180(57.0)
22(7.0)
93(29.4)
194(61.4)
29(9.2)
19(6.0)

176(55.7)
121(38.3)
101(32.0)
189(59.8)

26(8.2)
74(23.4)
213(67.4)

29(9.2)

I"E1I|-I°UK1I|3H XHIEH
I-II:

81(47.4)
80(46.8)
10(5.8)
155(90.6)
13(7.6)
3(1.8)
109(63.7)
58(33.9)
4(2.3)
96(56.1)
67(39.2)

8(4.7)
28(16.4)
102(59.6)
41(21.1)
92(53.8)
69(40.4)
10(5.8)
24(14.0)
126(73.7)

21(12.3)

86A|CH
(N=148)

81(52.0)
80(45.3)
4(2.7)
126(85.1)
19(12.8)
3(2.0)
92
54
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94(63.5
46(31.1
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120(81.1)
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9)
21.6)
)
)

70.12%x*
(.00)

51.37%**
(.00)

49.32%**
(.00)

35.35%**
(.00)

26.83**
(.00)

47.73***
(.000)

21.72%*
(.00)
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Review 13(2),
1-32.
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