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<Ex>
X X X

X X T OXXXX-XXXXXXX X X *kkkkk

X X B2XXXX-XXXXXXX X X Kekkkk

0o B3 XXXX-XXXXXXX X X kkkkk

X X BEXXXX-XXXXXXX X X kkkkk

0 0 B2XXXX-XXXXXXX X X Kekkkk

X X TAXXXX-XXXXXXX X X *AFAAK

0o BIXXXXK-XXXXXXX X X kkkkk

B7XXXX-XXXXXXX X X okkdkk

(retention)
<Ex>
/

1-10 3737 527 1985 355 53.12%| 67.36%
11-20 3792 513 1883 320, 49.66%| 62.38%
21-31 6668 786 3214 513| 48.20%| 65.27%
1-10 9820 901 4668 526| 47.54%| 58.38%
11-20 11538 894 4769 496| 41.33%| 55.48%
21-31 19632 1162 7465 618 38.02%| 53.18%
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<Ex>
( )
20-25 99 558 50 94| 5051% 16.85%
25-30 1006 2212 490 421| 48.71%| 18.63%
30-35 1982 1956 906 407| 45.71% 20.81%
35-40 2185 1471 957 297| 43.80%| 20.19%
40-50 2887 1190 1462 265 50.64%| 22.27%
50-60 1296 313 650 71 50.15%| 22.68%
60 287 61 123 13| 42.86% 21.31%
<Ex>
( )
/ 1 / /
20-25 24.46% 27.50% 31.58% 13.06% 13.88%
25-30 24.66% 10.51% 26.16% 14.88% 14.40%
30-35 26.15% 18.75% 20.00% 15.14% 17.46%
35-40 26.78% 13.74% 22.48% 16.34% 19.80%
40-50 26.67% 19.72% 27.68% 19.74% 24.18%
50-60 26.83% 15.00% 32.59% 28.30% 30.11%
60 42.83% 20.41% 40.00% 37.50% 19.23%
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