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< -2> FY2000
)
198,955 98,261 226,035
365,930 68,564 166,379
590 4,715 32,844
862 25,322 9,175
112,317 29,798 75,442
280,011 $4,163 67,443
S K 192,531 9,229 811,290
76,589 21,682 7,087
103,912 21,840 4,142
207,604 14,114 -
ING 1,646 88,001 -
577,700 14,154 7,332
46,969 24,329 20,774
- 15,503 -
18,758 16,407 -
96,119 34,791 131,066
- 1,138 1,125
AlG 24,682 21,350 21,833
403,160 43,073 50,520
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