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1-1>
-1>
1 %)
%
575 479
461 384
164 13.7
572 477
67 5.6
561 46.8
20 150 12.5
30 406 338
40 349 29.1
50 295 24.6
20 131 10.9
30 357 29.8
40 368 30.7
50 344 28.7
100 40 33
100 - 150 120 10.0
150 - 200 235 19.6
200 - 300 474 395
300 - 400 237 19.8
400 93 7.8
/ 1 0.1




1%)

%

215 17.9
267 22.3
266 222
31 2.6
408 34.0
12 10
1 0.1
381 318
318 26.5
407 33.9
54 45
13 11
25 21
2 0.2
141 11.8
755 62.9
302 252
2 0.2
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(Mutiple Regression Analysis)

-1>

Beta

(Wt1=0.216)

(Wt2=0.144)

(Wt3=0.147)

(Wt4=0.109)

(Wt5=0.206)

(Wt6=0.178)




-2>

(Wt1=0.208)

(Wt2=0.238)

(Wt3=0.213)

(Wt4=0.341)
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