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(1 : $billions)

T 1999 2003 2004 2005*
HAA 369.17 429.86 455.59 479.55
A 9} A A} 38.25 46.75 50.41 53.67
(-8 M) (10.4%) (10.9%) (11.1%) (11.2%)
T A |AEL direct mail, telephone, internet, email 5 =& ZF A} &S 23
Z+& : HI(Insurance Information Institute)
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A8 : Frank cacchione Arnab Dey, Systemic Shift to Direct Relationships in U.S.
Auto Insurance : Implications for Insurers, INDUCTIS

[] 1973d 3 2005 = AF2ET AR 95 dvjAd JegdEz v

sto] By, ARH3Ate] o7t s S & F A+

O 1973dell= AR A4 3JAZE Geico 174 3)Ako]aL, o] SJALe] Al
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<E 112> &% 10745/A10] AIRERE U Hofual Ha)
1973 2005
. ‘ DE . : A o
T4 3] A} oo | AATEE TS 3] A} o o | BATEH
A& Ars
1 |State Farm 13.7%| FB 1 |State Farm 19.0%| FB
2 |Allstate 10.4%| C 2 |Allstate 10.2%| C | IA
3 |Farmers 3.8%| FB 3 |Progressive 6.7%| D | IA
4 |Aetna 3.4%| 1A 4 |Farmers 5.1%| FB
5 |Geico 3.3%| D 5 |Geico 5.1%| D
6 |Travelers 3.1%| IA 6 |Nationwide 47%| D | FB
7 |Nationwide 2.9%| FB 7 |USAA 3.6%| D
8 |Hartford 2.8%| IA 8 |Liberty Mutual | 29%| D | C
9 |Fireman’s Fund| 1.7%| IA 9 |AIG 24%| D | IA
10 |Liberty Mutual 1.6%| C 10 |American Family| 2.2%| FB

 : C - Captive Agency Companies
D - Direct-to-Consumer Companies
FB - Original Farm Bureaus
IA - Independent Agency Companies
Z}5 : AM BEST and Inductis analysis



O ITY dgy gEo] vFoAx 90dd] SHtRE 2] w2($H, A
3t 5)Y BE¥Ygdel &4dsE.
O AEARY AL e IAE F AUIAL FEHo2 e e
Geico, Progressive, AIGY.

— 20053 7l AEARE Ao A Progressiver 391, Geicow 49,

AIGE 8919 A AAAHFES AHA
O W= AFARY Ao ARHATAY oFe AG 44 @ B A
ARoz, agn PEASA olTold e g A4 Weh uE
o)
.
- O BT FYste] B AT FHHT, o Fal &
A7} ABRPH A ZAEY PAlolEo] AIHES HE
<12l 11-3 > Allstate & =/ EhALS| ZtTH]
@$ : million dollars
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108 CProgressive
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A5 : AM BEST and Inductis analysis
ool HE suA ABE EAST, A%F A4 49T F AE
4a 280% 2 Anels U 57
1980 At Affinity Group model : W72 A8 2 @x7} &
19901t Broad Market Segmentation Model : Al A E3t2 O =
WY < (Targeting mailling)
H progressive A EE =2 ol A3 Hro} 714



S AASE Aug Q84 Yl ARE
* PAd e A=V =2 FJwo] BF rtYdste 948 (adverse
selection) A W0 2 WIS FFeHA| XLstR oL, AEA
w35lo} 7MAZAAE AusHA & 5 A Edo] Edd gt o
TE dd &% 5 AHAW7}F 73R
— AHRLEC] AHAHS W tigh AvjRtEe AR o3}
— ZF3|ALEo] AHAEY gho|Z Y WHEE A5 st YR
AgE B4 - A
2% HIPJJALES AHAES] go|ZAEY HELE F43517] 95k
A A" 9 Bt 71ALE 2d F5o U9 E FASIA A,
g BFP3|ALES &vAle] digh JAAE W FAE&o] 7]E Captive
agency 3|AMRTH FolR
<Ozl 114> X[z gratof Fl=El H|E HIZ(EEZ tiH| H][&)
18.0% ) 16.5%
16.0% | 15.4% 15.5%
14.0% r o,
120% [ | e 10.5% 10.0% DAllstate
% 9% 9% ~01% o .
10.0% 8% 29 1% W Progressive
8.0% r O USAA
6.0% OGEICO
40% r
2.0%
0.0%
2001 2002 2003
A5 : AM BEST an Inductis analysis
O Tz vla ZAFAET A|FAA ARRAIAE AEHo 2 s,
g2 de gt A AL FoJs AR oddE
— ZFJA AN A AAFstr] Y AdZds A AZ2, FHAA=HS
5T & de vyo ad)
0 9% £ARFAA} £ ARALD AT ABALAL BlHE AR
Geico7l Fr¥stH, 718 R A= hAld A=S AMEsta 5.



O 4% 107] &R FIAF 5 770 A K Internet S E3H 49 tiFE2] SAP7}
A% Ad G o] &3 thAld HES Hea U=
O GeicoZ A3t hRE Y 3AlEo] 7|&E Avjaidy BF AHAAo=w

A7 wolAe 28T
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O InternetS ©]&3F Fujuld e A7) Hol 3 o
71l 2 AF 2R E A|A oA Internet Hvl| A AL oF 2%5Fol] &g
— QIHUFA 7} A3tE R G2 o]f v HPAAEC] InternetoZ A FA|
]

A7t BRI, FEAAET 2] R,

P
514 e Aw | ew | Qsw | A%
State Farm O O
Allstate O O @) O
Progressive O O O
Geico @) O
Farmers O @)
Nationwide O O @) O O O
USAA O O
AIG O O O
Liberty Mutual O O
Travelers O O
F B FoA ZFL Call Centers o] &3 Fujbdvto 2 343k ojn|<l

A8 EEY, EEIE

<E l-4> ASAZE TULBE 42| 107HAH2005H)
(4 : $000)

S AL TYHEIS A 52 (%)
State Farm $29,471,232 18.0
Allstate 18,131,607 11.1
Progressive 12,052,274 7.4
Geico 10,101,325 6.2
Farmers 8,022,571 4.9
Nationwide 7,476,013 4.6
USAA 5,763,031 3.5
AlIG 5,005,409 3.1
Liberty Mutual 4,260,914 2.6
American Family 3,589,038 2.2

Z}E : National Association of Insurance Commissioners (NAIC)



O vls 49 BE3AE2 Adateld e AE sjasti 949<

71 fistel el b A= AABNIAL AT,

O AA, A¥AvAEds 7IE AR de HAH FHdom 2 (State

Farm, Allstate, Farmers, AIG)

O AA|, AALHo = AFAAE S & (Geico, USAA)SHIL, 7]E Fujj A)

It AR 2 AL FE5E W (Progressive)

O v AExRd AlF A9AFQ] State Farm, Allstate, Farmerss 2

e Internet AEol] 93F J o] AFZF o, o]E IAle AE
Hebsts SHAA AAAE S o]&3

O 7]& Agent AdxZo] 733}t State Farm2 2| A ¢
Ad Atele] ZF

g oz nAe
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T Mo] A3 EE Internetl 2 7}@3};4,1@57_ s}—t— Agolwt F5HoZ

AQNE 234 A A ASHT IS

* Allstate 1999 TR BEAAQ A AA(Z4H % InternetS 53

I dgds d2)s AlEsEen, 5 AAZE dA7A FAHL 5
o

A= AW FEe RPE7F Off-Line’dHell Hlgte] won, Hx4o
=

(] A AAEIALZ = Geico, Progressive @ USAA7F U+

BEE Aol glold.(olf : AwAte] Bl
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O Geico™= 100% &3 3JAte|H, TVHL S F=FZFQl B AEFS FHsla 2.

— GeicoE T3 B0 79T HAF AHS RyPgart JL8dvdes F2

* 7hAE] FAUE oA
The following additional discounts apply only to preferred risk drivers:
- The discount is 10% in CA, DC, and IL.
- The discount is 3% in New York.
- The discount is not available in IN, MI, MS, NM, TN and TX.
- GEICO Insurance is not available in MA or NJ.
- In all other states, the discount is 8%.

- California members are also eligible for a 10% discount in GEICO

Indemnity.
O Progressive= AdAd3 S]] Bl&o] 1:29 ®FS 7HAAL
NoH, A Tt B IAAE G BAE kAl s
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<E 11-5> 25028 AR HDlojzidy A|AESS

2000 | 2001 | 2002 | 2003 | 2004

2 17% 21% 20% 21% 22%
HZ7 63% 57% 57% 55% 55%

X GEJHAR) 2% 3% 7% 7% 8%
Az ey L FuHxd 7% 7% 8% 8% 7%
rHa]x% 11% 10% 8% 7% 6%

71E} 1% 2% 1% 1% 2%

2l 29% 30% 33% 34% 35%
HZ7 42% 38% 33% 32% 29%

SR B EUYHF 5% 7% 10% | 12% | 15%
M |23 2 FHEE 16% 16% 16% 16% 16%
9‘4/\}%1]7,@ 5% 5% 5% 4% 3%
7IEHEMT tEH5) 3% 4% 3% 2% 2%

100% | 100% | 100% | 100% | 100%

A}E . ABI Statistics
MRABRY FHEEZ = AFAAdoe] AR, AECHASHES, A9 -
fEE - AR FEofolA 90dd] o] F43] st 2000 o] %

O Ay ANFHFEE MALAR A 20043 7)1 F)NA 35%,
12528 A1 ZAA 41%, 7HAZFT R I A AN 26% Y.

<E 11-6> 70l XISAIEHS xjded AREFS

2001 2002 2003 2004 2005
2 36% 39% 40% 41% 41%
BE7 42% 37% 36% 32% 31%
I E Y (A ) 8% 11% 13% 16% 17%
23 2 Faxy 4% 4% 5% 5% 6%
A 2 A 6% 6% 5% 4% 3%
71el (B H2l 3 5) 4% 3% 1% 2% 2%

100% 100% 100% 100% 100%

A8 . ABI Statistics



<HE II-7> 71HZ&H(Household) 28 e A|XNERS

2001 2002 2003 2004 2005
2 21% 24% 25% 26% 26%
B2 32% 28% 26% 25% 24%
g EY A F) 6% 9% 10% 14% 15%
o3 9 Felxd) 35% 34% 33% 31% 31%
ﬁww 3% 3% 3% 2% 2%
71EHEAE t2 3 -5) 3% 2% 3% 2% 2%

100% 100% 100% 100% 100%

2} 5 : ABI Statistics
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Ol E(AFEAE P AT 8o FASA F0(99d 22%—05d
10%)= ¥Ha 23} &8 73%, JEIl &8 13%, 1 &8 4%= =°')

O MY ATRYE AFARGAY BAE @AW A% Ade] FEUS(A}

28 53%, AEUl &8 6%, -4 8%)°] tHFw|(33%)0l vl3] =2
<E 11-8> JHQUAISAIEE HHolZA = (flatform)
1999 2001 2003 2005 2006
s} 71% 76% 76% 73% 71%
) 22% 17% 15% 10% 8%
S| 6% 5% 5% 4% 4%
Qe Ul 0% 2% 4% 13% 17%
A 99% 100% 100% 100% 100%
A} & : Datamonitor
<E 11-9> J7H|SetEs mofjd 2 (flatform)
1999 2001 2003 2005 2006
s} 48% 47% 51% 53% 55%
o | () 41% 43% 37% 33% 28%
el 10% 9% 10% 8% 9%
QATE Ul 0% 1% 2% 6% 8%
A 99% 100% 100% 100% 100%

A} & : Datamonitor
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O 21PN ZNA Aaqds S8t Jrbes ASAHEIAE B of
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Ueh Ald B4 2 AAEAe Ansy] 9ol gl fA18

O RBS %8} Direct Line2 ¢ £5& o]|9d AWK, AZRIAE Fuslan
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FEHEE AFHE 5 ABARIIES PSR nAL Sno
FHH9 FHANLE AT

O AsaRg olee] 8 ZiF
B s AR

O ABRPAL $AHOR AFFHE FHROE AvEn, ATRY,
o
=

AELRGoIH, o] F

o3
S
vl gAY R e oA BEA 2.

O AHlg B AR emARPA s FBF FEL ol
L3 7)ol Axg A¢E AdT 2
<E 110> = AEEHALS| EojaE S
Direct Line | Admiral Group | Churchill Esure

M ETRY O O @) O

o P 2LH O O O O

o &5 21 g O O o O

v 3 A Y x O x x
EPREL: x 0 x x
AR 3 O X X X
el - AR EF O X x x
THEARY O x O o)
E71A O x x x

= O O X O

A= O O X x
/\]_9_71_1: ®) 0 % %

A8 24 EHolA
0 9% 72 2P ABARY W) MFS SWRE, HRAle 7
0%~90% FEol @t Lol WAt FAk] BS 20~40%

o)
.

O AFAHE H|ZEL Esure 90%, Direct Line 70%, Churchill 50%
d] H]&), Norwick Union, RSA, AXA+ Z+Z} 20~40% W =



<E II-11> 3|AlY MEZEZEF|Q FAMH|(2003H EEHZE 7|F)
A A JA} AP (B A=) EA}
Direct |~ rehill| Esure | NOTWick|  pga AXA
Line Union
AN 73% 58% 91% 37% 26% 20%
AEES 16% 40% 5% 34% 46% 28%
A3l 747 2% 0% 0% 13% 6% 35%
A dkuf 4 0% 0% 0% 7% 14% 13%
FHAEA RS 9% 2% 5% 9% 8% 2%
£ R AA| 100% 100% 100% 100% 100% 100%
7)1 K 3 89% 98% 95% 48% 41% 35%
2} & : Datamointor
2 XAd ¥ ZaoXef
T8 SRPAE AE@AHL VA aAFoE FEES 5 edH, AA
2121d R 5 15 (Direct Line, Privilege, Churchill), =4 SFEUY4H )
F% 15 (UK Insurance), AA A5 Ad FF1F(NIG, Gruopama)$l.
O I8y FEe A= BRI A= 270 o] AdS FRste EdAES
g83ta = Ao 2 YE(Norwick Union, R&SA).
<OZ 11-5> A2 A M M2k ZX[AML
[ Brokers | [ Direct |
¥

Direct Line
Privilege

‘ Allianz Cornhill

NIG
Groupama

Churciill

<

Field agents
'CIS

Corporate Partners

A} : Datamonitor
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<E I1-12> X|THEEALe] AH|X} QIX|Z(2006) L 2+TH|(2005)

SR A FAL FIH](£)

Direct Line 100% 25,117,140(4)
Norwick Union Direct 58% 35,040,329(1)
Churchill 55% 20,420,586(6)
More Th>n 35% 22,728,563(5)
Elephant 21% *
Esure 21% 30,553,851 (2
Admiral 18% 6,606,137(8)*
Diamond 14% *
SAGA 12% 27,146,009(3)
Cornhill/ Allianz 11% 1,159,221(11)
Eagle Star/Direct 8% na
Privilege Insurance 8% 16,690,777(7)
First Alternative na 4,997,308(9)
Swiftcover 1,944,372(10)

= : * Admiral Group¥] Bell Direct, Diamond ¥ Elephant B3} &= A4S 23}
2} 8 : Datamonitor
O HZ F= Wl H BFAFQ] Norwick Uniono] AALS] A #AadS &

AsA 7171 18] Fan] F2E FUAA AFRFAIES FA] 45

A9
O AFAPAF = ATA}S] Direct Line, Churchill& 7H1EIAF 9 2% I

F& FHE AEF5F oy FHARRI Esurew 8% 2| FalH|E

A&
O eoxeelte] A% A2 A ARuAS FRE A FAE =

2
272 1= Norwick Union, R&SA(More Th>n)o] 3%~4%th <] 3aLH]
£ A &3 FHo| &2=FA<Q Cornhill Direct 5 1% =, 7|8} &=

BeIAte] A9 A IS AEFHA B



O Admiral Groupw A A HA = HJFAG| we} Faviax
2estal =

- XS BRAFOE s Diamonde] ¢ TV 554%, DM 23.0%, 4l
T 144%, S9YF3 71%E  A=SHiL,  Admiral(ALFAA S
TV(73.4%), 41i(20.3%), Elephant(]#i7)= TV(86.6%), A1 (10%)=
&8st B

<E I1-13> XTES Al ojxed ZTH| X|& &5H2003-5)

2003 2005
FA(£) 1] &-(%) TA(£) 1] -&-(%)

TV 52,420,407 53.0 96,586,422 50.2
%3 (DM) 26,049,138 26.3 63,260,540 32.9
A E 9,147,271 9.2 15,492,226 8.1
R AR 1,793,375 1.8 10,744,524 5.6
gL 9,108,347 9.2 5,292,620 28
o 8} 437,137 0.4 1,027,961 0.5
SHA 98,955,675 100.0 192,404,293 100.0

A2 : Datamonitor

2 FRXE 24

=3

1 T a7t APE AgelES A3 dAY A5FA2 Direct Line=
9%~15%, Admiral Group< 15%~18%tZ ¥33 FF& FX s o,
Churchill & 23%~45% 2 A7 B 26%~27% S AA 73335

O EAEAFRI Norwick Union, R&SAE 26%~30%tH=Z HadS &&-3)
£ ool UelgA &x Jom, 2Ad HAY Esurer AAAH99)0] 7]

SHAIRE 34%~58% = =3 FA B2 4%

rlr



<E 114> SAIE XSXEE AlHS

92 96 99 01 02 03 04

Direct Line | 17.3% | 12.1% | 12.5% | 15.3% | 8.7% | 12.6% | 11.3%

Churchill 255% | 21.6% | 26.0% | 23.3% | 28.0% | 37.6% | 45.4%

Norwick Union| 27.1% | 24.8% | 28.1% | 26.0% | 29.8% | 282% | 28.1%

RSA 27.8% | 24.8% | 29.0% | 291% | 27.3% | 27.7% 27.7%
Esure na na na 57.7% | 48.2% | 35.7% 33.5%
Admiral na na na 182% | 15.4% | 15.6% 15.0%

2} 5 : Datamonitor
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