™

1. (TM)
. T™M
™ 4 .,
Telemarketing , Teleservicing,
Telequalifying ,
Telesdlling 19),
(Direct Mail)
™ ™
19) , (1996).
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. TM

™ , (high- tech)
(low-tech) , (One Sep) (Two Sep) ,
(in-bound) (out-bound)
1)
( )
™
Direct Line
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Eagle Star Direct

General Accident Direct

2) (high-tech) (low-tech)

- 39 -

TV,



Commercial Union Commercia Union Direct

, Eagle Sar Eagle Sar Direct

3) (One Step) (Two Step)

(Insurance Certificate)
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4) (in- bound) (out- bound)

™

1)

™

™
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- 1>

™

™

1994

EU

™

(1990/ 1995/ 2000)

1990

1995

2000

1990

1995

2000

1990

1995

2000

1990

5%

2%

1%

4%

2%

1%

11%

2%

1%

12%

10%

8%

7%

69%

63%

7%

5%

47%

44%

3%

27%

43%

41%

38%

4%

6%

%

2%

3%

4%

25%

29%

31%

2%

4%

5%

86%

7%

71%

81%

64%

52%

80%

70%

5%

57%

55%

51%

11%

11%

%

14%

%

6%

18%

20%

1%

25%

20%

10%

™ 1%

%

1%

3%

25%

41%

0%

%

21%

4%

12%

29%

DM 2%

2%

2%

2%

2%

1%

2%

2%

1%

14%

13%

10%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

14%

22%

28%

19%

36%

48%

20%

29%

3%

43%

45%

4%

0%

1%

1%

0%

0%

0%

0%

1%

3%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

1%

1%

0%

0%

0%

0%

1%

3%

0%

0%

0%

: Datamonitor, BUROPEAN GENERAL INSURANCE DISTRIBUTION, 1997.
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< -1> 1995

(personal  motor insurance) (personal  hedlth
insurance), (persona property insurance) TM
25%, 12%, 7% . ™
2000 , ,
™ 41%, 29% 21%
™
™

1975 Sun Alliance Connections

1982 Preferred Direct Insurance
, 1985 Direct Line Insurance 1996
20 (<
-2 >) (household)
1994 (accident),
(health),
1995 (SB)
™
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< - 2> (1996)

AA Insurance

Abbey National

Admiral

Allied Dunbar ,

Churchill : , (pet)

Colonial Direct

CU Direct )

Direct Line ' ' '

. , (home
Eagle Star Direct bld corterts),

Fidelity

Friends Provident -

GA Direct , )

Guardian Direct ,

, . (home

Halifax Building Society |y . rterts)

Landmark Express ,

Legal & General ,

Marks & Spencer

Norwich Union Direct ,

Preferred Direct '

Privilege

Prospero )

Royal Direct ,

Save & Prosper ,

Scottish Widows

Sun Alliance Connections

Touchline ,

Virgin Direct

Zurich Municipal ,

: Royal Direct Sun Alliance Connections .
: 1. Datamonitor, BUJROPEAN GENERAL INSURANCE DISTRBUTION, 1997.
2. T 1, , 1996.



2)

1994

-3>

(HUK)

™

15%

, 1995

(1990/ 1995/ 2000)

1990

1995

2000

1990

1995

2000

1990

1995

2000

64%

60%

52%

70%

67%

55%

69%

67%

56%

20%

19%

16%

11%

12%

8%

13%

12%

11%

2%

4%

7%

1%

2%

3%

6%

8%

13%

86%

83%

75%

82%

79%

66%

88%

87%

80%

14%

14%

13%

18%

18%

14%

11%

11%

10%

™

0%

0%

3%

0%

1%

11%

0%

0%

2%

DM

0%

2%

5%

0%

2%

9%

0%

0%

3%

0%

0%

0%

0%

0%

0%

0%

0%

0%

14%

16%

21%

18%

21%

34%

11%

11%

15%

0%

1%

2%

0%

0%

0%

1%

1%

2%

0%

0%

2%

0%

0%

0%

1%

2%

3%

0%

1%

4%

0%

0%

0%

0%

0%

5%

: Datamonitor, BUROPEAN GENERAL INSURANCE DISTRIBUTION, 1997.
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EU 3
1998
20)
™
™
™
™
(Direct Marketer)
™ ,
™
1993 1995
(< -4>
20) L
3 14

- 46 -



(1996)

Aegon Leben

Auto Direkt

Axa Direkt

Cosmos

CS- Direckt Invest

Delfin Direckt

Deutsche Allgemeine

Europa Sachversicherung

Hannoversche Leben

ONTOS

Quelle Versicherrung

S- Direckt

Schweiz Allgemeine Direckt

Sun Direckt

Tellit Direckt

Zuritel

: 1. Susan Drury, A Strategic Analysis of the BJROPEAN DIRECT INSURANCE
INDUS TRY, Fnancial Times, 1997.

2. r

3)

1987

™

™

Intermediaires, MSs)

4,

- 47 -

, 1996.

. 1993

(Mutudlles  Sans
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2% 28%
(1994 38%)
1990
12 15%) ™
2000 11%
(< -5>
).
-5> (1990/ 1995/ 2000)
1990 1995| 2000| 1990 1995/ 2000| 1990| 1995/ 2000| 1990| 1995/ 2000
46%) 45% 42%| 38%) 35%) 28% 53% 49%) 45%) 54% 51% 49%
199%| 19%) 21% 8% 8% 6% 6% 6% 5% 22% 21% 20%
0% 20 29 1% 1% 1% 3% 7% 9% 0% 2% 5%
65% 66%| 65%) 47%) 44%) 35% 62% 62%) 59% 76% 75%| 74%
33%| 31% 28% 49% 49% 47%) 34%) 33% 32% 22% 21% 20%
™ 0% 1% 2% 0% 2% 11% 0% 0% 2% 0% 0% 0%
DM 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
( ) 0% 0% 0% 2% 2% 2% 2% 2% 2% 2% 2% 2%
34%| 33% 31% 52% 54% 61%) 37%) 36% 37% 25% 24% 23%
1% 1% 4% 1% 2% 4% 1% 2% 4% 1% 2% 3%
0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
1% 1% 4% 1% 2% 4% 1% 2% 4% 0% 0% 0%
(MSils) .
. Datamonitor, BUROPEAN GENERAL INSURANCE DISTRBUTION, 1997.
< -6> 1996 7



T AXA

Direct Assurance Tdlit France, SOCAD 3
, 4
< -6> (1996)
Direct Assurance , ,
Equite ,
Eurofil , )
GA Vox )
SOCAD ,
Tellit Direct Assurance
Zuritel

: 1. Susan Drury, A Strategic Analysis of the BJROPEAN DIRECT INSURANCE

INDUSTRY, Financial Times, 1997.
2. , " 1, , 1996.

4) 21)

1995 ™
DM, , TM, PC
USAA (United Services Automobile Association)

(Government Employees Insurance Company) 2

GEICO GEICO Direct

27) (Direct Writing)
(exclusive agents)
Direct Writing

GEICO

Direct

Insurance, Direct Marketing, Direct Didtribution, Direct Response, Direct

Teleselling, Telemarketing
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™

50
(File)
PC
1996 Direct Line
Plymouth Rock Direct Response Corp. (DRC)
5
™ 22)

1) Direct Line

Direct Line 1985 Royd Bank of

Scotland

22) David Turner(1995), pp43 53.
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, (credit protection insurance),

1995
(individud life products), (whole and term life),
(mortgage protection insurance), (family income
and income protection plans)

Direct Line Financial

Services
)
1994 1
’ 10
5
3 1988
(pre-tax profits) . 1990

1995

8.1%

- 51 -



< -7> Direct Line

(%) (%) (%)
1990 27.8 68.8 33.6
1991 472 718 28.8
1992 72.6 75.1 250
1993 85.3 654 19.8
1994 482 63.8 20.7
1995 8.1 - 17.1
: 1. Tillinghast- Towers Perrin, Insurance Pocket Book, 1996.
2. T g , 1996.
)
Direct Line
IT )
IT
1988
, TV
Direct Line (brand awareness)
2) Achmea Group
)
Achmea Group 1995 AVCB Zilveren

- 52 -



Kruis . Achmea Group Centraal

Beheer, Zilveren Kruis, Proteq, FBTO OVVM

™
, OVVM
Centraal Beheer Zilveren
Kruis ™
)
Achmea Group 1993
122.7% . 1991 1993
14.2% 8.9%
. 1993
< -8>
™
< -8> Achmea Group TM (1993)
Centraal Beheer 985 4.1 517 35
RBTO 293 12 54 04
OVW 41 0.2 0 00
Proteq 15 0.1 11 0.1
Zilveren Kruis 1,105 4.6 36 0.2
: ™ .
: David Turner, Direct Insurance in Europe The Ongoing Rewolution, Datamonitor,

1995.
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Direct Line

Achmea Group

Achmea Group

. Achmea Group

™

, Centraal Baheer
24
Achmea Group

Centraal Baheer Zilveren Kruis

Direct Line

Achmea Group

™



3) Trygg- Hansa/ Aktsam

Trygg-Hansa

50%
™

Trygg-Hansa

20.1%

Aktsam

279,000

Skandia

. Aktsam ™

1993 Trygg-Hansa
16.2%

, T™M
1993

, 1990
( 35,847 )

70%

Hansa

24%

27% 31%

- B5 -

2
™
1994 11
™
1%
2
1993
. Aktsam
80%
Trygg-



< -9> Trygg- Hansa Aktsam

( , %)

T Hansa 1992 8,524 154 2,163 211

Vg 1993 9215 162 2048 201

Aktsam 1992 0 0.1 K4 03

1993 71 0.1 71 0.7

: (gross written premium)
: David Turner, Direct Insurance in Europe The Ongoing Rewlution, Datamonitor,
1995.
Aktsam Trygg-Hansa ™
, Aktsam
, Trygg-Hansa
)
Trygg-Hansa Aktsam ™
™
Aktsam ™
Trygg-
Hansa

Aktsam Trygg-

Hansa , Aktsam

25%

- 56 -



< - 10>
Direct Line | Achmea | Aktsam |Trygg- Hansa
O O O X
O X O X
O X O X
X O X X
O O O X
O O O O
X O X X
O X O X
O O O O

: David Turner, Direct Insurance in Europe The Ongoing Rewolution, Datamonitor,
1995.

™

23),

23)

- 57 -



1)

™

, LG

1995

1997

, , FAX

DM . 1994

(database marketing)

™) DM

™ ,
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< -11>

DM
BC DM
’ LG!
DM
, 1997. 9. 30.
DM ™
< -12> )
< - 12>
DM ™
1995 - - - - 6,962
142,988 38,361 - 181,349 181,349
142,988 38,361 - 181,349 188,311
1996.4- 7 621 5,681 112 6,414 9,401
9,162 - - 9,162 9,162
58,133 69,693 - 127,826 127,826
67,916 75,374 112 143,402 146,389
2)
1993

BC )
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1992

, 1996 9
. LG
1995 4 LG 1
™
< -13>
< - 13>
LG LG, ,
L BC!
, DM
™
L L BC! L
r 1, 1996 2
™ , , LG, 5
™
(< -14>
< - 14> ™ (1995)
( , %)
LG
2 460 260 110 90 922
M/ S 0.2 499 28.2 119 9.8 1000
: ) , 'T™M ol 3,
1996. 8.

- 60 -



™
™ ,
, 2 161 ™
40% , 1996
™ 8,947 , 23 9,520
1995 11 ™
1996 10 6 ,
™
2.
LIMRA Market Facts(1996 7/8 )
144 46%
1997 3
22% (Web site)
47% 1
, 28% 1
24)
24) , (1996.12), p.50.

- 61 -

1996

1990
9 10

LG

33%



< - 15>

. 24




(Uniform
Commercial Code, UCC)

TArticle 2B-Licenses,

- 63 -



DM,

38

1)

™,

ACORD(Agency-Company Organization for Research and Development)

1995 500
) 13%

500

9%

1,500



28%

)

Conning & Co.
, 56
< -16> Conning & Co. 10
2006
63
< - 16> 25)
( : US$
1994 1997 2000 2003 2006
1,190 1,400 1,640 1,910 2,240
/ 0 1 6 15 25
(%) 0 0.1 0.4 0.8 11
760 940 1,160 1,420 1,730
0 1 8 22 38
(%) 0 0.1 0.7 15 22
1,960 2,340 2,800 3,330 3,970
0 2 14 37 63
(%) 0 0.1 05 11 16

. Esters, Stephanie D., “Insurers Fail to Tap Internet, Conning Says”, National

Underwriter, May 5 1997.

25) ,

- 65 -

178

, 1997. 7. 15.



Datamonitor

(Direct writer) 5.1%,

23%

Allstate , TIG

26),

Intuit

(Quicken Insuremarket),

, Zurich Direct

Intuit

Allstate, John Hancock, Lincoln Benefit, MetLife, State Farm, TIG, Zurich

Direct
(InsureMarket)
Mall)
Liberty Financia
1995 1

Genegra American Life

26) , (1996.11), p.54.

(Insurance
Independence
4
1995 General Life
, 12
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(outsourcing)

Southern lllinois

20 &
50 , ,
27).
2)
UAP Provincid Insurance Admiral
Independent r (Insurance Club),
Eagle Sa 1997 8
15%
10%

28),

27) , 1997 1 31 pa.
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< -1> Economist Intelligence Unit  IBM

1997 2002
< -1>
Fik
8 01997 02002
2 7 7]
# 4G ;/ 7
L é -
m L
u':' | o % )/}-r‘
10+ z
" e (B ﬁ//: , ; . [
ERE JRzT 24 £2ig 23 EEH4dE =22 2
=Ha EEHY hHinpEE = EF -2 Hekal
: Alan Newman & Martin Tonks, The Internet and Intranets in the Insurance
Industry, Financial Times, 1997.
PC PC
PC
1)
1996 3 22
28) , 1997. 9. 8.
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1996 5 r

)
r
d 1
)
. 1997 3 50
3 5%
1996 6 r 1
3% "VIP
1, "VIP 1 r 1
PC

-17>

- 69 -



< - 17>

www.klico.kr '96.3
www.sli.samsung.co.kr '96.5
WwWWw.insumart.co.kr '96.6
www.kookminlife.co.kr '96.10
www.handuk- life.co.kr '96.8
SK www .cali.co.kr '96.8
WWW.COryo- cm.com '96.9
2)
6 ( ’ ’ ’ LGv ’ )
(< = 18> ) )
. 1996 8
) 1996
8 . 1996 9
LG 2 30
1 1 4
1996 10 10
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< - 18>

ns.daeins.co.kr '96.10
illssy.insurance.co.kr '9%6. 8
hdfire.haedong.co.kr '96.11
WWWw.insurance.samsung.co.kr '96. 5
www.hdinsurance.co.kr '96.10
LG www.lgins.co.kr '9%6. 9
www.koreanre.co.kr '96.10
3.
“Bancassurance” “Banque”( ) “Assurance(
)7’ (13
29),
29) Bancassurance
Assurbanking

71



- 19>
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(tie-in sale)

1)
Allianz Dresdner Bank
2) / /
Skandia Group(
) Predica-Pacifica( )
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- 74 -

3) )
ING Group
4)
-20>
- 20> 3
[ ] [ ]
| @)
| @)
@) @)
@) @)
[ ] [ ]
@) @)
e ) y ©
r g, 1997 1



1)

16
, 1986
(tied agent) (independent-financial advisors)
1986

2)

7
( )
3)

R 322-2
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4)

1916

1984

r (National Bank Act)30),
, 1996 3

(Barnett Bank of Marion County)

Glass-Steagd|

3D,

30)

31)

5,000

1997

(nationa bank)
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5)

1997 6
1998
, 1999
)
20001
)
( 1997 6

1996

),

- 77 -

11

2001

1997



< -21>

X O X X
X X X X
O [ ] [ ] X
[ ] [ ] [ ] X
[ ] [ ] [ ] X
1l e X o
2. (15% )
3. 1999 . .
4, 1996 11 (OCC)
. | :
T 1, 1997 1
1)
1982 1986
1986 2
3% 1996 22%
20
, (unit-linked
life insurance)
< -22>
1994 2000
15% 24%
1% 5%

- %

: Alan Leach, New Initiatives in European Bancassurance, Financial Times, 1996.
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8%

Allianz

Bank

(credit cooperatives)

1994

5%

Bayerische Hypothekenbank

179%(

(< -23> )

(savings banks),

Dresdner

< -23>
1994 2000*
7% 14%
2% 4%

-k

: Alan Leach, New Initiatives in European Bancassurance, Financial Times, 1996.

3)
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(synergy)

-2> )
<
250,000
i

El 200,000
|

Sl 450,000

#o ol

S 100000
M E

falt]

= 50,000

. 1989

(bancassurers)

50%

3%

-2>

L R B
— 7| et

o 1IN B AR

18689 19340 1931

1993

1992

1994

1893

26.8%
34.1%
(<
55%
35
30 &0
25 Flﬂ
e [
5 =0
| L'?.xl:
10 o
i}

: Alan Leach, New Initiatives in European Bancassurance, Financial Times, 1996.
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1995
1996 5
50 75%
80%
(universa life), (term life), (credit life), (whole
life) . 1995
237 (< -24> ),
4,000
< - 24>
( : 10 US$)
(
)
1995 237 211 15 043 0.29 0.47
2000* 54 42 - 5 32 -

-k

: Best Review(l/H), 1996.7.

, “The Future of Banks in Insurance Markets 1996-2000; Threats or
Opportunities”
2000 680
450 , 0
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1) Allianz/ Dresdner Bank33)

Allianz

Deutche Bank

Dresdner Bank
Dresdner Bank

(mortgage)
1 8

1991 Dresdner
Dresdner 23%

Dresdner Bank 1994

Allianz

Dresdner Bank

Allianz

Dresdner Bank

33)

(1997), pp. 61 62.

- 82 -

Allianz
Allianz
, Allianz 3,800
Dresdner Bank
10% Allianz



2) Predica - Pacifica

Credit Agricole

Predica 1989
. Predica
Pacifica
)
1994 Predica 463
. 1996

- 83 -

1986

Pacifica

UAP

12%



Pacifica
1994
68%

14%

Predica

Predica ¢

3) SKANDIA 34)

Skandia
. Skandia

34) (1997), pp.55 56.

480,000 ,
1 2
(Capitaisation)’
1855 Skandia

SkandiaBanken



Skandia 1996 24

1%

(restructuring)

14 13
1995 23 54%
. 1996
589 ,
364 , 7% 225
SkandiaBanken
1994 3 16
1995 7 6 . 1994
1995 42
)
Skandia
Skandia

- 85 -

35
16%

36%

11 7 9



4) ING

ING 1991 National
Nederlanden(Nat-Ned) 3 NMB Postbank Group
)
ING 1996 243 2 2
33 2 1 , 13.1% 254% (<
-25> ). 15
. ING 8%
2000 20%
< - 25> ING 5 (1992- 1996)
( 1 )
(result before taxation)
1992 20,040 736 151 1,829
1993 20,332 829 191 2,029
1994 20,377 953 295 2,302
1995 21511 1,097 339 2,649
1996 24,322 1,207 437 3,321

: ING Group Annual Report 1996

- 86 -



ING

ING 1995  BestWeek

Nat-Ned NMB Postbank Group

ING “ )
”? . ING

NMB 421 2,500 , 12,000
1,300 Nat-Ned , Postbank

ING
. ING

(< -3> ). , ING

(executive board) 4

(management center)
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< -3> ING

| ING GROWP |

EXECUTIVE BOARD |

| MANAGEVIENT CENTRES |

ING
ING ANANCIAL ING CORPORATE ING
NED ND SERVICES & INVESTMENT ASSET
BANKING MANAGEVIENT
INTERNATIONAL
. 1, 1997. 2

(firm

banking)3%)

36),

(< -26> ).

35)

36) 1997 2
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997 4 17 r 1

, 1998 2 4
10%
4 4 37), ,
( 16
2).
< - 26>
) ) card
' ' 1996. 9
’ ’ 1997. 3.
CIGNA .
/lLNA ) 1997. 7
AIG 1996. 5
T 4, 1997 1
37) : , , , ,
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