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1) A.Parasuraman, V.A.Zeithaml & L.L. Berry, “A Conceptual Model of Service Quality and its Implications for Future

Research”, Journal of Marketing, Vol. 49 (Fall, 1985),p.47

2) WM. Pride and O.C. Ferrell, Marketing, Concepts and Strategies, 6th ed., (Boston : Houghton Mifflin Co., 1989), p.228
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3) W.H.Zultowski, “Rediscovering the Agency System”, Best Review Life and Health Insurance Edition, Vol. 89, No.8,

(NJ : The A.M. Best Company Inc., 1988), pp.30-32
4) World Insurance Report, 1990.11, pp.3-5

5) L.W. Stern and A.lL Elansary, Marketing Channels, Prentice-Hall, Inc., Englewood Cliffs, New Jersey, 1977, p.23
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6) C. Duft, Insurance Marketing ; Its principles and practice, Swiss Reinsurance Co, Vol 8, pp.15-16
7) B.L. Webb, C.M. Harrison and J.F. Markham, Insurance Operations, Vol. I, American Institute For Chatered Property

Casualty Underwriters, 1992, pp.82-83

8) D.W. Goodwin, Life and Health Insurance Marketing, LOMA, 1989, p.229
9) fikks, “FRiarlol AR o) SHHL BIE”, &M AHHE ELOEWRN, ECHRE $%, 109-111H
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10) D.Farny, kEB—th %k 3, (RIG%# WHER, TAEF, 1976, 83-84i

11) C.Duft, op.cit.,p.40

12) P.Kotler, Marketing Management, Analysis, Planning, and Control, 4th ed(Englewood Cliffs, New Jersey : Prentice-

Hall, Inc., 1980), pp.436-439
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13) R.L.Carter, Economics & Insurance, 2nd ed., Kluwer Publishing, 1978
14) Fodiz, REQS, TEGRREBHE B34%, ~—rT 17 |, HEH, 65H
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Aol o5 KEH S WLthkigl NS M Lof
e zZtz Qddden &3 HEHIE (Block
System)3tell 4] —E Egel FoA= Ades @
2| ZHalEe] RIRIRES 32 A Fold oty
g5 BEEHS T 5 U

EafRfaateld w2A7F B A AL 2
AAANA AF2 B2A FRS FEREH
e R S A §LE 7ol dir) 1945
d o]F A RE kM n2e} {EEEL 4
SRS £2RK 2¥HE Adske 17E A
godct.

(b HERE

HERRS RFH&S WAL RKigEET
2 Aolslr). i F{RiS Edward Lloyd's2] Cof-
fee Houseoll 4 7z =7] Aztetd=dl o2@ %
Ko MagEle nE A7} so} aglr)

Aol EFHANM= # L, ME, ERRES 7
T 0%l v2A7} Miste ot i LR
A FrAd %S G veAse A
T KRR 2Fel A1A e 932 3] o)vjst
Aok kKRIgol MAR 237]de BESC] A
FAZ Folo 5 /P Ao Halrh 1710

24) HCockerell & G. Shaw, 344 4, v]Ze] ¥y AA L, HEA}, 1994, 26-274



d The Sun Fire Officet: f{HEUES £ (FK
ES Atz AxAeA #5358 REEY 44
E A= oF 30709 REES fAshed
2099de] A& Axol}.

a2 oleg E3917]% 194)7)¢) Sof ggol
B EA wha7) AR e 53] dhe EE
FEe JM&sEgIh. KSR B2 AS
&L 2ot dtzolHEo] FFEERR 2
KKFERA A BAS 7P Follof w24 A5
A =}, HEMRREN ko)A Railway Passen-
gersAbe AZLE REENA 10%9) FHkE A
TR AAFAES AR MRITHIRS BR
3k EHIHENE Fae RESHI-

f{EiEo] F43% F713% 7 Railway Ex-
changeAloll A (FERIR IKEE A3 F4E o
AL 19129 AEERE HEANZ KLY &
€ 9% 37k

HERRS 2% 29 e sk 23

o1} 19073 e]A7tA| Ro|ReA HEHEFES
A AL dgehd 2 ASogl) 19454
7HA BEAEL MAGERERCT s EisEER
fRel IEel o 2 ¥l3E T2 A 22 2
A AolF AKA EBME AR
oS F2 944]3l= High Street n2#7} +A4
of o]23ic}

2. (REARS TR R BE

7t XB

(1) LR

XKE] EmRiy REAAS Selvele) figst
€ d2i7kA HelA th2x gHY Esro) H¥s}
A e T A3 BAY HAES Roln .
EBIS REMES (29 3-1)elA B upe} 2
o] EEARE IR (Direct Response Distribution S-
ystem)9} ABIAKE FIE (Personal Selling Distri-
bution System)& ZA| E4= .

(a8 3-1) 2B £HEH KRGS
R
I |
FHISA AOIREE
— x| [2-8%) [# & | [ 224 | [mrme | [ anez | [ewmn
e | | fmE | | jms | | om o | | eres || eees || 8 &

BARERE 2 BRERE

25) D.W. Goodwin, op. cit, pp. 230—233
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(7)) ERRERE

RIEEo ) IEEl A& WEstd Hilgol
glo] nASo| Riadite] mE - BE - EFEs
B $abo i REASS BASE AT 2
g}

() ABIRFEARHS

AEPREALGS TRk Bl 28 KE
Be 5ot A BRI mke F3to Bojst
L HRS dugct. EHANM ARKEEES o
obARE A MLl wet AF BEsE BAR
7t i8S AT Ko} HEE HuA By
a7)e st QAR o)F A ot 2
c}.

1) —#: ()RR

—{fCHRIE (Ordinary Agency System)& 53
3| Abol] HEY HERFE (Career Agent)™E ¥
shed EARER, TG, F2RRSS Bode
G 2 o5 BBt RS &
g3}y, 23LYR T WEsty BZEA 9 A
v 22 e o F st otk oSl iy HiM=
FHk, 2, 7] #HES ol

2) % - ik FEAEE

4 - 18{%  SBAEE (Multiple-Line  Agency
System)& HEREES F3leo] M= 43
FAY 5ol LEEHEs ) 4 - HRE FEIK
gt A slsled LaiRimEmT RERRTE
Bg FA REsH: Meldh. HE A -
FEARES ERAEERHE 2954 HE
A HEBme R 749 dae Uk

3) MRS

WEAHE(Debit  Agency System, Home
Service System)< fli5¥MmTt EdfRlEmG=
FAlO REse HBAEEME o2 Rl
A ASRIEE KLY AYdS A

4) B2

B2 744 (Brokerage System)& BEFH RE
REjEoY R2ARKE 7HA HMneAE 53
(RS Bolshs AR Ady - RFRIGE
o} HEMREH 2T T4 MlEE]
t}.

5) fEA R RRERIE

(BB ST 4 CH8E (Personal Producing General
Agency-PPGA) & n2 A} FALHA o2 @it}
REUEA S AAstn THAEES A4k 7
2o o)S9 Agoht g T Beluck: A4
o] AA {RgIREN FHshs B BEHAR
olct.

ERE¥TE

BikELit B (Salaried  Sales
System)& &iit7} $HAZ AY KERE 14
sho] WRENA REaFAS KE HlEE A
BEo n2ASt A Az ok ol
4 MEES FAFsAT 72 EfREeM F
S, FERITERERS AP0k

7) JESUREME

JE SR 2 4 # (Location-Selling
System)& JRER# o8 utA, Wb, &
TEN 5 AR FaolH FEARET ER

Distribution

Distribution

26) Agent: £4 S-eltelelx EEET ot REFolE Fkycke ¥4 W £¢ g3tz Yok Agent: AL Fih
2 mRe WES FEiRsH: MAPME(Merchant Middlemen)o] obd @itS {UEsto] Este U REH(Agent
Middlemen) & ¢|m|ao2 f#af Bt Hol obd SR ES Tadste ol



B¥itES w8t 2n|Atl Al (REgHEMSS WE
3t #iolch.

ol IREAMLS |ntote] HA Fol w} HE
i E 4% (Career Distributors), &3 A& (In-
dependent Distributors), k& RE & (Mass Mer-
chandising), kiR FE 4 #E (Special System)o 2
Ead 5 Ak

EKE ) okl REMSS Felshe 23 K
HEEGEs —RAOEE Ay XS
(General Agency System)$} it (Branch
Office System)2 vHrojZlc}. MAHEHIE S R
BES 57172 5o AFANAA] AR2E
E FRmg A28 5 e HAY HEE A
g5qlc}. olo] digte] iitHilEE FdHAA A
A 7483 FAEE w3 5 9o it Kt
3 ke A8 A ¢ Aok 2 H2
Ml MRS A RBES] A4 - &
el &it3e =7} A3sn Lt el
A A Feiz) Bl wldste AREE A
b AR § AAHo2 E Fol7t gejAx
Aok AR IREEE mhsAESE 29
(& 3-1)3} 7.

(B 3-1)  XE &K REERH tiaseE
(BA7 . %)
Es 1984 | 1987 [ 1989 3
—HAEE 42 | 38 | 40 | —1989de
MEAEE 15| 13 | 10 27439
% - BRRE 515 |7
R — EARHS
AR 36 | 43 | 42 | AAgER
REE/n27 7N1E
A A IRE 2 |1 |1

&¥} : LIMRA Research, LIMRA, 1990.6.

—REES MEAEES 2 WEol 4} F

28t gl ofdl wiste] EARLABLEIY B
279 s EES 4sda ded, oe it
Follx 2 A5H el HEAIES §A4 7
Fatol wobxl7] wgeoll Al e A& 53}
I ool FEF RENES 7HA BuwA Fe
IREAES 28ste A%l ARV WEold =
T EHEAMNA 2 B fel¥ seEAAY
a4 Yo dgstr] s REgite wHRd
A4 4 e AFdE M 5 ] gEeE
49
(2) HERR

EBY] HERR KEAGS 4 U2 Rk
o] Zolghg 1 s kst iAo o
w (28 3-2)9 #o] 571A FH2 el B
T o
(38 3-2) xEB RERR BEES

(#4)
B 55_\1.1@)5 “'—\

L SRS T
{RE it - vRH—r— ( RHE
. SitEk
Nl
BUAREES XEY HAERRIKEMAGES dX
8l Mo 24 99 American Agency System
olgtx HEck Fx BHuUAEIEL XEY L7E
AdE AR 1 99 LWES 95l REE
MAS aledlA BAsA =Helew Fo2E:

Broker7}x| Zgtsht Adolch. o] BMuAmEL
37 5AA4E delshn slor ERERLE oS




A ddoll B REfEki#5HE (binding authority)
9} MR AT AHE(ownership of expiration)2 %
ofsli Qi FAFEHE U /MAER iy HEA
EEHE AYsts 497t Aok

HRAEL B AER s <A wAd )
R A g yarEol [FUEA AT HilE st
7) sigtel A wiEESIc |t} RE, RERES
& Adstee HuERds FeEh A
LA n2AE At gt {EES A3t
€ A% ek Aol SAeletn & Aoy, &
itk 7 2al (RRRE HEEA dde
{Rimerite) sjmgalo e {EE KRS 3t
3 odeh o) HIETAN AL REREES
3 By Fo5 A=Y 2| Fd] A &
A fitel ALA Hd. ERKEC AHS
Holu} AstgAlez gl 7Hdste HEE o
e} HEREEG vl <k gE)HRig 5ol
A &4 gk

IREREES] EEHEE HHEhA4S 29 (R
3-2)8} (& 3-3)ollA] B wpohrbo] Hi fUH
o) tEe] Ak Aoy nEAeh FEREE
2 GitiEiRge Ee] AdAde2 Frldn
ek, ek i R{RE, BHARER, RERRS
AN B EES] hfe] 37 Y 43
gto] of 3] AdiAq AAE AAst2 o

(B 3-2) B &R BEARY mHLEE
(1t %)
B 1970 | 1977 | 1979
B S 4 61 45 43
nz3 8 21 23
HBAWE o ait@Eik 31 34 34

U BA
(1) Hdnfrba
kil e MEMES (29 3-3)A He

(% 3-3) BIREES TELAE VHHS
(BHL: %)

& 7 1984 1985 1986 1987 1988 1989 1990
Property-Liability 60.8 61.9 62.4 61.6 60.0 59.9 59.3
Lines Combined
Commercial Automobile 81.5 80.4 79.7 80.5 80.8 81.4 81.2
Private Passenger 38.5 375 36.0 35.7 35.2 34.0 33.7
Automobile Liability
Homeowners 53.3 51.9 50.6 43.6 47.7 47.1 45.8
Ocean Marine 90.9 90.1 91.9 924 91.0 95.5 94.8
Workers Compensation 78.6 77.0 75.7 75.6 76.5 775 78.9
General Liability 81.7 82.7 83.0 84.5 83.5 85.3 85.2
Commercial Multiple Peril 56.7 85.9 83.6 82.8 82.5 82.5 82.2
Inland Marine 81.7 83.3 83.4 83.8 80.3 81.8 80.5
Surety 90.8 82.3 96.1 96.1 95.2 96.9 96.8

% ¥ . B.L.Webb etc., Insurance Operations, Vol. I, 1992, pp.114-118



pojzbo] MEEEHIE F9 RERGIY 1
of REUGHIE, HAS A2 & H29d4e,
223 o REMES dRgNe T s
EIREE, {RI5IRE, BEKRE Sol ol

(7}) sHEE Bl

ABERIEE giitel we} chazlols) 9o o)
A2 KR, R 2 EEE S ) Ak

it iR (Proper System)& HA S| Aarfifadr
it7h Aok Adsin e EEHQ HER IKE
o2 Aol AuwAdule AlAofe] Hi,
NEAGY HeFRE, RHESM, FBRER 9
HEIR, A2 el 5ol dig A9e A
NBRS 8599 2B AR du, A4
oke] it sty BF HERC A4 Hik

o] o]F-ojAa 9 He] 2 EAo|r}.

Mo sl (Debit System): EBlol A 1% &
B2 —f REER/} F5& o]Fx oy F2
et AHRM w2 dxAg o F
A 22255E WA R 8o £ RS
el 2 719% gl o #iEe 5L
NBEAIE 2279E At 21 EEWdIAY
AAke] B RiERES AFE Ao 33
gk Aot

Mg (Block System)i= ikfilgEel Hugf)
EE EUR HEE AT dde AFer g
5 NBES AT BEEG0ld Rk &
EHAE G3dtes Ho) o] filEel EAo|t).

o
=1

(12 3-3) A& 4 RRAL
KR
— MR I— KO
; I- HosAE
% MEIE LI (EA BEH)
il r BARIE
# — L R ey
BEREE
AR
—  ETEE (EHIE, 571 5)
— iR GRERR, ST, A87t= @it 5)
—  BERE (BiM, 35, Es)

27) Binaw, LRy, RkmRE, 1978, 824
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(Vh) fREUEHIEE

RS (RS BERRe] RAEdE 2
2 Ak AAL glon TS AT o
th. HAS hafEitiuse 2 4% Fell
oo} BAREE, ESURE FEAMECR B
g g 0

EAMRES S ElA AANE 2ol F
= o] iR 2 AA Hifely, &
SREES AR e AALE 2
EAd) oA Ee7HAGE REEI 5%
REES —HEES 2ol RiaHES sk U
ol HEAREES E£2¥BE Gy 3l
= o] BEold AHELHIE th2A ALY &t
2R HirEe dx o5 BE AHEdE 1§
#3 A7y o5 TEMERE adste 4
= glon (IR oldd o A<lE ¢
Addahe A= ¥tk

AT 37 Adiily, BAFSRMEC ZHid
ARRHS EMAAE relRd O Wi hA%el
(% 3—4)oll4] B uie} 2ok 5 R %
7hedulgol 86.9%2 A vhebwta (RIg{UAS

o

(E3-4) BX £} REAHH DRSHE

(B %)

B | SR RIS | SRR | SRAT - &M

WA | 869 4.2 2.8 1.2
g |98 - 59 | BEEE | Ve | €9
i 0.3 0.3 3.9 0.4

TR 3R AiEREE O] B3 A

28) *an{REE G, AIDE, 148— 151

29) (PRSIl TSt e] RIGSERHIE, 1992.7, 35361

4.2%, JETEIRE 2.8%, 1T 1.2% & o2 viebulidt.

(2) HRERRK

HASl BERIE REMMES SR Al
oatel A YFHAE BRI REEA A3t
Pall = RIBEF FAAR BaPEd BER
By IREMRAS 79 s Tdshs REE HIE
£ (29 3-4)3% #o

HA {EERE REEHES Non—Marinef{H
JERIEE 1973d3 19744 23]0) ZAA vl
3 1980 %ol Al Non—Marine CERIEFIE7}
ol et o] HlEstaldEe kKRR, BEEK
B, BERE 5 F49= A —mABE
Zugle] EEIMAIE HHRAEECE Brd
o —AEES oA EARKS [REIE 1850]
2 upoiAled fHR(—EOERS, FHR(ITEHR
i, LR, EaRfE, RERe EARRS
A=37] dadE 249 28E AH BERR
oA Axste APFAS 8702 3o, A
ALK U9 Qe REE 5ol e 34
o ALY A4ARYH AAE Wol AF
BEMEGE7T 249 24 A47E o 3
R L2 gt

EERER RBES Jepdse FRABEDL R
AREE.R EaE, 2t HEREES EH
EREE, EAREES BAREE.R Bod
4 olc). =k {FES Channeld2 F/3H @
—HREEE QS ENIE Q&R 3
AREE @718 FAREE OH:U8E ©
e FAREE OFFaREE @ARAMUE
JEo2 [RoyrEch



(a8 3-4)

MARINE {35

NON-MARINE {{EUE

A& RERR REEHE

Aty A5

B (R, SR )UK

Rk (— ) RIS

—HREE Frfk (T8 RS
(RERICEE)

LRRAFE

EEAE

PHRAEE

RIS
| CERERIAEE) ARERICEE

(% 3-5) BX 18R REBER LA
(BAfr: %)

88 '89 90

E %

Bk (R Hik Eik (REE
X | EE#| 19.8 [ 80.2 | 19.1 | 80.9 | 17.8 | 82.2
%1 E #)16.3|83.7 (150850 158 | 84.2
HEhE |76 924]73]927| 72 |928
% f& | 93907 82 |91.8]( 7.3 |927
A 10.9 | 89.1 | 10.0 [ 90.0 | 95 | 90,5

RIS, aisE, 34m.

KK, BEHE
BWER, WNERTY
RIS

L SRS

MR WIS HHEAES 1§ R
$8 ASNY hE FRAME RAES Mol
80%% Z5 433z ek

o, ¥E

(1) ARy

KE fafriae] REAMSS HEUBEA B
BEA, & BIMMA, TEAEE, HR B
¥itRol A2, 299 RIFEMRES EEMES &
BIRFE /R o] A

30) i HRMES 1981YE 7]1F: o5 Hike] 61.1%E AA|ste] RIERT} Kol =}
31) W.Proudfoot, “The Marketing of Life Assurance”, the Annual Conference of the Chartered Insurance Institute, Glas-

gow, 1981



wE]e] Holdt MREHIKE oA Wi A
(Independent Intermediary)2 B Z A &rol Hik
& &igol A Rigol Slolx Ao Ao 2 Ffk
A e fMAAS Hebe, RERFEITRA A
Aalo] Al A ALEHT BES whelste fRia
g dche Aol {EE +H9c). Bl
Heo] IREMES FHEEL (Solicitor)t 3| A4}
9} e AFA Aol A5H A5 RS
A2 kRS REEHAY EER SHA (Buil
ding Society)o|u} i EFEE Sl A4 §l-2t
st ARHEES 7T AE w3

Lt KB A S B (& 3-6)
ol 4] Hi= upe} o] M2 AT} 40%°] S 2A|F}
of 7} ¥& LES A} dovt Al¥ WE
HEER vk E 2 It§°] A} WA A
£ Ro|n glov, HPRAELS 28%= nE7
3o & hAES AASt e dx, EHEERES
Aot ISIREIES] %A 2RIt (One Stop
Financial Center): -1 o] 34 AT 9
© o2 ihepyict

(% 3-6) ZHEH £4F% HERAH HELHEE
(%47 . %)

B 1984 1990
vz 45 40
B¢ SR 23 15
H@ s 28 28
Bk KT 2 7
tragmAle 2 10

% ¥ Nottingham Institute of Financial Survey

(2) HERR
%W EERIES] RS 2 ANl

F5 o BRAGE dEEe] A 2 el
A, RS, HERE, RIEWES R 7
A 5ol Qlct.

%ol BEAE figTEel et 2ojlenz A
o} @it dith(Company Market)ol| 4] #5538 B
24, iRt AEHe g FFEe MR
Brus A7t Qlch ®3 olF nEAS Kkl =
2 PR HAAE e s &Ede HERR
2A, WA 2R BEAR S5 U
AEAoe FHAshs #HMued, F2 fHANA
a2 g AFshe AR JE 5 ook

REGE oAby o2 WigpEe RiakES 3t
vl BEERE S FA- takias 2 (FER
A, BEREL, il ABEMRA, (8
e Solch. EHENE: 1985 43}
=7] Alztate] 1991do]Foll= [1H)HffE S
Ao 43 At gich

HEMRR REHEN dihL44E 1d ¥k
ol A dd n2A7 70%2 M £& [hES
st glow, FARETSEAAE HLiA
o] tdo] nEASY 2 Aolrt 1, HIERE K
Ho] 13%=% 433 AAE ATy Qo KEHM
WA MRS (F 3-7)3} 2t

(# 3-7)XE BERM% RABMR TiasH%(1991)
(8171 %)

B5 A ¥ it
Bz 37 76 54
L RTAL TN 31 10 22
REE 18 7 13
EHRE 13 5 9
At 1 2 2




o Hfl B

Bes LI FHEKE S REMAMI KM
@il dissAAS Bd (R 3-8)9) 3 AA
Mo 2 wwPMHE o HrE ks, digk

izl Ee BRE SEEM) 2, olsh w
N B BREA BT HEETE e B
Fe n2AS B BIHAKS) Lol 2 Aog
Yepgel.

FEERS IREBLR 135552 (1987)

(H 3-8)

BE 4 | 59 | ode] [olddz| Hnj=
EEAEE | 790 | 560 50.0
84T 2.0 15.0

ng3 16.0 15.0 85.0
FEREE 29.0

EHEIRE 3.0 50.0

16.0

(29 : %)
g [ FAuza| @r)e | 299 (VdPe| Adql
42.0 95.0 25.0 | 100.0 87.1
13.0
65.0 200 | 129
42.0
5.0 10.0 25.0

%% : L'Argus, Journal International des Assurance, No.6111, 1989.
29 9& UMikaelson, “The Skandia Commercial Insurance Concept”, The 4th International Insurance Mar-

keting Week, Paris, 19814 7|5

ol21g AFE wddte fEk, oleiE, wvl=z,
SHrE23, 295 HERMEY HEo] 50
%E A5 dom, £3 AL o KE
HES 7o B83x 4 oA Bl KEES
Eoto] Rbaiiam S WK} e Ao vehgr}

otdAL, Wy, dHrFe vZAY FE
RS RZKEMRLS] Ee] 4 Jehdeh
BT RIS IREMAL =3, ofdAl, vy
ool FAZ Jepdon, EEKESY HEol
M Ee BRE dvtaz o HEo] 50%e @
st 9la, xga, Wy, YdAdo s v|PA
x4 vhebdch

3. fREiaSol ChEt AN | BE

7} EH
19456 29 A 1552 A& McCarran—

Ferguson®joll o|3) fRfggiso o3 BB HmilE
Bol TR0 FA Vo ¢Joidel utel g%
ol g B8 AR INREEEEC] A3 =
o Foptk 2 Wgo] A3 FddAls @A
e RERFES B Riagkr 32349
a2ja o5l HE REME Soll thated gk
o AHAE FAstz et

XBA Ries B2 e Ae 4 F2
FH RiFE G53tojol st Rare ik @
Ao, REY whel A, AR oe)
g2t

CREgfORES B2A= M fRigE Adde 2
TAHRe #AHE EA, EFEE, =& #A
ko] WA E gt KRG 2 A #iFE
o] A T A 184 o] de]elof 3}
o iR 40217, HERRL 90)7¢o] 49|

32) ffh BiRE REMER 4 - RS 2 REEMET TR i



£33 o) Falefo} et BEAR HEFE W] 4
3 A HEERBREE ohd7A 2 18404 o] o

osh, 90AIZtol el YL ol5-stelok Tk

w3 REES n2A7) 57 ddMe AR
e A4$-2 Algstas MRRE AFAA7FY
oA Algsts Aol §HAstedo} ot 53 &
%3} A9 RKamEas WEse EAs
M FRES] RFYST A 2BERFMIAGE
(NASD)ell &gkstoiol ek (REGFHEESEHA
o EEHE HER o)Al MAZ F
Az kel old7l A3+ ded oy FAE
#Ast7] kel HE: % (reciprocal law)?} #
K (retaliatory law) 5% A3t Qlct.

R ol n2 77 HEdelS A =
do|EE AFaAY xRS st HRES
g AU FARELHITES she AL dA 54
o] glc}. 7+ F= Federal Trade Commission
Acte} FAH g whsly A Fuel U
E3k n2A FKITEY FeYE P98 2%
s olck. gk olFo] FAld o’ FHE A
gate A4S 249 Hes g AR A
oli= RN g AHLAES Wei
= o) HRRE R o7 (REGIUEE 2 n
2Ae g Bfolddx LERBIATIEHE
(NAIA), 4BEI{#EIM Ath&(NAIB) 2 XBIHR
Rt (ASIM) 5ol olal 4 Al Bz}
o]Fo A i Ut

(Maeite REES 3vd ABRHS AAe
of 2 A} oF 9 5 A, nEAE
#hge 54 Aglel daol wel AN

REUEA el A 71 &alo] 5= AFE Xt
Q] £FL ({EIERS7) itelc) 24H7) cha2d, o
Az $48, Jul2g, 78842 F459 9ot

12 ST S

HA9 RigEEdy Wate KBk, SR
PR gol A3 B4k o (RBasEEel ERel 9
iEtesolt). olF kel s RIS HEZ +
ez, 2 FAA, FAREAL FAH
2 AN, {#ae #HE3r) s AT
Azbel whel E4kS nhHok ok (REGREAEA
gt EEQ B R (Riagisd SAY% A
Ao} A} HERERG AL 2AE B
}.

(R EEAAE FES Tl Ao kD
FZ sojxe okl FAF A9 el KRR
#rESe ekl AEEmE sAY R
AzadF Fod e aAsA 4 44,
(RiERMESANA RgAke Aol st
oS Hejdo 4 Qi HEEHES gl ¥
9, (RSl disto] Rk e) dal, 2uje]
E, 7]t Edg g AFS &AL AT
sl @95 e) E5HEo)

A A e otoll A A A3 270 @it o)
2d ¢ de RARIEES Adstye BUR
G B2 AREL AldE Y dA fow AR
ant LB EETIEY RNk QA
olch. e} {UHHIES) A& 1 &gt
o] ojx velurix cioksly FiHERIL H3tst
oh REE e HiTko w el 5k RFE 5

33) 8% 4= ASI(Assessmen: System Inc.)ollA] HaFated *fiAHS F3ch



VY AAzel Fsteln 2 AL FFAAL 3
W ol $3A914 £U A3t Kkl €
o REE 8 QPAAIES HERRHE
A Agseon, AAARSE TR KR, %
BRITHED, WENRRR, A48, aceu
% 9 SRAGuE 45 Folth

HAS REIE $48 REt 359 HE +
Saole, RIE S, RGHET 23HE 4
A gk & 4A5FATE S48 £,
PERBATHE FIHERES A9 ¥& $58
7} A e,

o ¥%H

XEe Ripsg HARAYTE Ripants:
(Insurance Company Act 1982), {#ig 2.2 754
#(Insurance Brokers Registration Act 1977),
Figr2Ae 17E#E (The Code of Conduct),
HBERR MmN REagEE #E(The Code of
Practice), Zo]tj:(Lloyd’s Act 1982), 4R
v] A~ (Financial Service Act 1986), {REREL#E
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