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We deliver the industry’s leading navigation
experience using data, technology, and a team
of clinical experts

| Unmatched data and personalization

We've spent o d ade aggregating data, building integrations, and
honing machin | algorithms to power a deeply personalized
navigaﬁon experie Th t maximizes engagement and improves outcomes.

| Digital front door for member engagement

We centralize health and wellbeing benefits in one place, giving your members
an intuitive and engaging digital experience, accessible 365 days a year.

Watch video -

| Clinician-led team of experts

We provide high-touch advocacy that complements your members’ digital
experience so they can navigate health and wellbeing on their terms—digital
when they want it, human when they need it.

Watch video -
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\ Compare auto insurance quotes

YOUR AGE
ZIP CODE VEHICLES OR
HOMEOWNER INSURED MARRIED
v v v START MY QUOTE

Don't overpay for car
insurance

</ Compare all quotes in one place

/" Get online or speak to an

agent

/" Save up to $569 per year*

At&: https://www.agilerates.com/auto-insurance/
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Take property risk assessment to the
500 next level with LexisNexis® Total
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Current risk breakdown Request remediation

@ Critical 2 risks identified 24/40 domains at risk Remediate —
@ High 8 risks identified 32/40 domains at risk Remediate =
o Medium 12 risks identified 20/40 domains at risk Remediate —

View all risks —=
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A paradigm shift
in flood science

Floodbase's technology
integrates satellite-based
observations with hydrological
and meteorological data, models,
and other ground observations to
generate seamless, near real-time
flood maps that enable profitable
flood policy design and
automated triggering for the first
time ever.

XtZ: https://www.floodbase.com/
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« Kaesler, S.(2019), “A New Industry Model for Insurtech”, McKinsey & Company
« Tanguy, C., and Lorenz, J. T.(2017), “InsurTech—the threat that inspires”, McKinsey & Company
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KOREA FINTECH WEEK 2023

Aug. 30th, 2023wed) — Sept. 1st, 2023 | Dongdaemun Design Plaza (DDP)
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INSURTECH ASIA ASSOCIATION
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474 INSURTECHS IN ASIA
33% P&C — 17% LIFE




ASIA INSURTECH TRENDS
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B728B dominant model,
collaborate with Insurers
rather than disrupt

Distribution insurtech In large
domestic markets (China,
India, Indonesia)

Embedded insurance and
Omnichannel

Startups starting to explore
MGA models




INNOVATIVE BUSINESS MODELS

DISTRIBUTION

Acko Online purchase (Car, Health, SME)

g (ﬁ DigiLocker \_12_@

SERVICE

Digital Locker in India

>
W

A+ A A- English

QCKO Products Resources Sign up ‘ Login ‘ Help
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Save upto 70%* on car insurance premium

Enter your car number

Looking to insure brand new car?
View plans »
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DigilLocker Services

About DigiLocker

< United India Insurance Company Limited

providing risk cover to 1.74 Crore policyholders. General Insurance Policies such as Motor, Health, Personal Accident, Travel, e.t.c issued

United India Insurance Co. Ltd. is a Public Sector General Insurance Company incorporated in 1938, having its presence all over India
@ by United India Insurance Co. Ltd. (https://uiic.co.in/) are available to be downloaded by citizens of India to thei... More

= oh &%

Insurance - Insurance Insurance Insurance Insurance Insurance
Health Policy - Car Palicy -.. Policy - Travel Policy - Two... Policy- Perso...

Insurtechs are building ChatGPT

experienced for insurance

WHY SENTRO? TECHNOLOGY CASE STUDIES TEAM NEWS -

Adding the power of Al to the
service experience

Our cloud-native architecture and technology

partnerships allow us to incorporate the power of Al

into the group Insurance administration experience.

Al can experiences for:

ENABLE

Middle Office SaaS

APl platforms

ACOVergo Our Platform  Why CoverGo  OQurClients Resources  About Us

The ultimate no-code
insurance platform for
maximum flexibility

Streamline your insurance ecosystem from end to end at record
speed with CoverGo's fully configurable API-driven insurance in a
box platform.

REQUEST DEMO

REQUEST DEMO




cMBEDDED INSURANCE

15:096 M TH

Explore Community

Exclusive Offers

+1.00

WalletSafe

RM 1.00 ol * |nsurtech models are bringing
= e ' a B2B2C models where
e 070kt e hrmiomn 0. iInsurance gets embeddead

Eligibility

e o e B %2 within the larger digital
eCcosystems

* Malaysians and passport holders that are legally
residing in Malaysia.

Key Benefits

RM?1 for protection up to RM25,000 Up to 11% rebate at -
Covers against any unauthorised eWallet 33 F&B outlets
and GO+ transaction. Ll

\ o : e

OMNOTESANDO

- 10x Accident and COVID-19 1 1
Pratanrtinn BUY get free

-
e g
b%\"




OMNICHANNEL MODELS

life insurance agents 2

37.6M views

Discover short videos related to life insurance agents on TikTok.
Explore the latest videos from hashtags: #lifeinsuranceagents,
#lifeinsurancea gent, #lifeofinsurancea gents, See more

8‘ vinhfloresle Vinh Le

It’s easier to assume thanitis to
learn /% #moneytok...

272 Likes, 39 Comments. TikTok video...

#0 erikaaguilar88... Erika Aguilar

What | do as a life insurance
agent BUILDERS EDITIONY

402 Likes, 9 Comments. TikTok video...

13.5K views | fJ3 Love You So - The King Kh...

lnsurtech models are bringing together
online and offline to provide the hybrid

approach

Uniguely suitable for insurance due to Its
iInherent complexity and need for trust

Soclal media and messaging apps are a
the most common origination channel

Increasingly supplement digital—only
channels with targeted tele—support

7 INSURTECHASIA

V| ASSOCIATION



REGULATORY ENVIRONMENT

Risk—based approach Rules—based approach

* Can launch new products and use * Need to file and/or notify
new technologies without the need regulator betfore launching
to first file or notify regulator new products and use new

* |nitial risk deemed low and relies technologies |
on insurer s internal risk * Black and white rules of
assessment what can and cannot be

done, typically interpreted
by compliance professionals
and lawyers In insurance

* Once size threshold ot policies
sold or premiums collected Is
reached, regulator notification
starts to ensure sufficient controls
IN place to control the risks



CHALLENGES AND LEARNINGS

Sandbox Sandbox Express Sandbox Plus

For more complex business models where Fast-track approvals for activities where the One-stop assistance in areas of regulatory
customisation is required to balance the risks are low and well understood by the support and financial grant.
risks and benefits of the experiment. market. Rely on disclosures and pre-

determined rules.

* Each country has their own approach to regulation and licensing,
theretfore making it much slower and more expensive to scale

* |nitlatives such as sandbox while good in intent have had limited
iImpact and most startups chose to get a full license when they were
ready, fearing to get stuck in the experimental stage

* Express sandbox (approval in less than 28 days) did not significantly
Improve the outcomes



OPPORTUNITIES: PROACTIVE RISK
MANAGEMENT AND MITIGATION

Closed-Loop Risk Management

Assess Insure

Segments with existing data availability s o

Or offer bundled solutions for non—
insurable In—demand risks

lncorporate data as a pricing factor

. . . . Respond Improve
M O V e | n to d y n a | l l I C p r I C | n g O n C e Cowbell's in-house serucirty and cyber Cowbell's continuous risk assessment and
’ claim experts are on-call to help Cowbell Risk Engineers guide policyholders

policyholders minimise the impact of cyber on how to improve their risk profile and

enough historical data and losses
collected

Cowbell SME Cyber Insurtech

) 271 | INSURTECHASIA

I/ | ASSOCIATION



FUTURE: Al + INSURANCE

GPT-3 supercharges several potential use cases in insurance

* Significant opportunity to
CPT-3ab?lity Usgcaseincompanies | /4 imprOve efficiency and
KB b, customer experience

news relevant to dients

Ability to =

Ability to assist with writing of textor Assisted contractmting (e.g., link

Gode, buipd pilmited Wpuk B orices based ogfontract warting * Need pay close attention
il et e ikt (il el i to data privacy and
eaming on text and dassify documents _ topic and document dassification . .

’ develop Innovation
capabillities

Ability to answer questions ‘ | Improve quality of chatbots in customer
automatica service and reduce daims leakage

, GPT-3 Use Cases
Source: BCG Consulting



IMPLICATIONS

* |nsurtech needs new Insurance products, risk—

- i based regulation needs to support it
. a8 . * |nsurtech speed, tunding, and international
Get medical J rowth Is im PO rtant to success
aytime, amywhore  GEEED e Next phase of insurtech will go deeper into
B N using data, so a right balance between

porivacy, data safeguards, and innovation
needs to be created

J7. | INSURTECHASIA

ASSOCIATION



INSURTECHASIA

ASSOCIATION

SHAPING THE FUTURE OF INSURANCE
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